PALFINGER

PAPER
GUIDELINE




PAPER
RECOMMENDATIONS

Two paper families have been
specified for PALFINGERS's print
media.

Business stationery is printed on
Munken Kristall uncoated paper.

All other printed materials for
corporate communication should
be printed on Arctic Volume Ice
coated paper (both via the
distributor Berberich).

MMMMMMMMMMMM

NOT MORE THAN TWO LINES.

SUBJECT LINE - THE HEADLINE IS LEFTJ

DELIVERING
PRECISION

="

MUNKEN KRISTALL

ARCTIC VOLUME ICE

» high white, uncoated, wood-free
» smooth surface, natural feel

= high white, coated, wood-free
= pleasant surface, 1.1 times the volume

Both papers are characterized by a
high degree of whiteness, excellent
Image reproduction, a premium
feel, and environmentally friendly
production.

Note

A water-based dispersion varnish
must be used to protect the print
products.

*All information regarding digital printing
processes is provided as
recommendations and is expressly not
guaranteed. Please observe the
requirements of the digital printing
machine manufacturers and their
specifications regarding the use and
suitability of printing materials.

PALFINGER Brand Guidelines

» high volume and stiffness

= maximum opacity and stiffness

Manufacturer Arctic Paper
www.arcticpaper.com
Distributor Carl Berberich GmbH

www.berberich-papier.de

Available Grammages

90, 100, 120, 150, 170, 200, 240, 300, 400g/m?

Whiteness

155 CIE

Certifications

FSC®, 100 % PEFC, EU-Ecolabel, Cradle to
Cradle Bronze

Suitability*

Digital printing,
90-170g/m? laser- and inkjet guarantee

GRAMMAGES FOR MEDIA ON UNCOATED PAPER

Letterheads 90g/m?
Business Cards 400g/m?
Envelopes 100g/m?

Manufacturer Arctic Paper
www.arcticpaper.com
Distributor Carl Berberich GmbH

www.berberich-papier.de

Available Grammages

115, 130, 150, 170, 200, 250, 300g/m?

Whiteness

145 CIE

Certifications

FSC®, Cradle to Cradle Silver

Suitability*

Digital printing

GRAMMAGES FOR MEDIA ON COATED PAPER

Brochure A4 + A5 Cover 300g/m?
Inside Pages 150g/m?
A4 Leaflet 300g/m?
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